See and Shop

markable.ai

A deep learning Al computer vision company
that creates end-to-end visual search
solutions for smarter fashion e-commerce.
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In the US, Retailers and Brands are
Amazon’s threat in Fashion has also stabilized, as Amazon do
not have the right branding for quality fashion brands, so it is
creating its own branded products and competing with its
merchants instead. Quality brands/retailers are avoiding
Amazon. There are 800 brands working on their own

ecommerce platform with limited resources and need more
traffic.

markable.ai

by Amazon.

Fashion Retailers & Brands
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Video Content is King. The Kings are at Video is 80%
of the online traffic. Meanwhile, the video publishing
competition has become fierce. Most users only subscribe to
one. All content publishers are struggling with revenue sources
while competing for a better and smarter user experience.

Fashion shopping’s emotional trigger has always been ignited
from visual content of what influencers are wearing as the
human nature. Shoppers has no way to

unlike in China.
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Stage 2: the advertising problem

PROBLEM SOLUTION
viewers treated like a digital trash can content-related product discovery
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~  KFood - on of a kind, the food journey

of people or ads = 0 content disturbance
click through rate click through rate



. the advertising experience 1.0




the advertising experience 2.0




Solving the problems

. . ] Products
1 - Expensive Traffic 2 - Poor Experience of Engagement

* MAOCYS

WOMEN MEN HOME BED & BATH SHOES HANDBAGS BEAUTY KIDS JUNIORS

We found 0 results for denim cold shoulder fluffy sleeves

2 - Faster Discovery

searched image
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Business Model
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Digital Ad Spending Worldwide, 2017-2022 . :
billions, % change and % of total media ad spending e Digital ad spend is expected to be

$427.26 $427 Billion market by 2022.

$393.50

$357.31 . '
$316.42 e Retail ad spend comprises of 33%,

$273.29 according to “State of Mobile Video
$232.27 Advertising” from InMobi, 2018.

e Digital Video marketing is the fastest
growing segment with $135 Billion in
the US alone.*

2017 2018 2019 2020 2021 2022
Source:
H Digital ad spending Ml % change I % of total media ad spending _ ) .
https://www.forbes.com/sites/kathleenchaykowski/2017/10/18/digital-
Note: includes advertising that appears on desktop and laptop computers video-marketing-is-a-135-billion-industry-in-the-u-s-alone-study-
as well as mobile phones, tablets and other internet-connected devices, '
finds/#22b5c3%ed4dd

and includes all the various formats of advertising on those platforms;

excludes SMS, MMS and P2P messaging-based advertising
Source: eMarketer, March 2018

236087 www.eMarketer.com




. the market validation
TOP PUBLISHERS

Video & Photo Publishers + Device Manufacturers, access to ‘

300M+ End Users
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| TOP DISTRIBUTORS

access to Hundreds of TOp Retailers
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Launched Integrating...

. LI & FUNG
;’M Don't just buy 1, buy 5!
-Attributes for -Similar Products C
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H&M'’s Fashion -Camera Search Shopp"‘g
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click the image to watch
the video Tic”rok
Chrome
Extension
Demo

click the image to watch

the video
‘;;lgullmnm!umllll!ll!ll!!uul:x ——— Liv e Vi deo
| BARIMRL AN Recognition

AKTRA .TJD._COM REVOLVE


https://findyourstyle.afound.com/

Content Conversion Rate

Products in Use: 62] click-through rate for shoppers
+ Recommendation API/SDK y who used visual search.
+ Camera Search API/SDK . " 1
+ Search Similar API/SDK (o) shoppgrs clicked "Add to Cart
Q afterdirected to a product

from visual search

2 \ 5 OO/ shoppers “ordered” after “Add to
_ O cuv

= I I : Visual search calls
7 ml Ion since Nov 2017

Markable.ai’'s “Visual Search” to “"Purchase” rate = 27% x 29% x 50% = 3.9% \Q



B2B -Bring to estimates -

Markable “Search” to “Purchase” rate = 3.9%

Companies

VIP.com

( e-commerce )

JD.com

( e-commerce )

Weibo

(biggest social media)

Douyin
(biggest short video APP
in China)

Guang Sheng
(cell phone operating
system)

Daily Active
Users

13M

34M

184M

150M

200M

Total # of daily
style searches if

only 1% users
clicked

1.84M

1.5M

2M

Estimated Client
Annual Revenue

5.2M x 3.9% x average $30

X 365days=$2.23

5.2M x 3.9% x average $30

x 365days= $2.ZB

1.84M x 3.9% x $30 x 365 x

8% =$63M

1.5M x 3.9% x $30 x
365x8% = $51M

2M x 3.9% x $30 x 365
x 3% =$26M

Estimated
Markable
Annual Revenue

if 1% users
clicked

1.84M x 3.9% x $30 x

365x2% =$16M

1.5M x 3.9% x $30 x
365x2% = $13M

2M x 3.9% x $30 x
365x3% -$26M

Estimated
Markable

Annual Revenue if
3% users clicked

$55M X 3 =
165M



Our growth
Number of Visual search queries Revenue Growth & Projections
7000000 Markable 3 Year Revenue Projection
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the plan for next 2 years

content shopping traffic exchange

B2B +
Photo/Video
Al Tech

Current Valuation:

$34M

Provide ALL Computer Vision Al Algorithms and Features

: Provides Al super cloud video computing Infrastructures



. the team -~ f°)

JOY TANG
CEO & founder

Founded by MIT alum, former high-frequency trading Al scientist,

China Math Olympic Gold Medalist ¢

15 full time = 5 Al Scientists (2 Professors) + 4 Backend Al Engineers + 1 Front-
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the core team

JOY TANG
CEO & founder

China Math Olympics Gold Medalist
7 figure salary after 7 years in high
frequency trading models

MIT undergrad in Math & Economics

JUGAL SHETH
Al engineer

computer vision engineer for Volvo
and UFO Moviez India
M.S. Electrical Engineering

JONAS GRIMFELT

CTO & UX

7+ years of CTO experience in e-
commerce and advertising
software development

M.S Computer Science at KTH

P

Dr. CHENLIANG XU

Al scientist

Professor of Computer Vision at U of
Rochester in video recognition and its

relations to natural language, robotic.
Ph.D Computer Vision from UMicH
522 citations on Google Scholar

BALAJI RAVINDRAN

COO

product executive at Yahoo!, Amazon,
and Nielsen

Executive Management, Kellogg
School of Management; MS
Management, UNO

BRIAN MOORE
Al scientist

Co-Founder at Voxel51
PHID Electrical Engineering: Systems
at UMich

Dr. RUI ZHENG
Al scientist

developed multiple computer vision
mobile apps, visual system through

face, scene, and gesture recognition.

Ph.D Physics Computer Vision

Dr. JASON CORSO

Al scientist

Professor of Computer Vision in video
recognition at UMicH; Ph.D., Computer
Science, Johns Hopkins University
Google Faculty Research Award (2015)
4221 citations on Google Scholar

JOHNS HOPKIVNS

UNIVERSITY

| amazon @
YAHOO! @ mrunan HEARST

Dr. THOMAS BALESTRI
Al scientist

. Lead computer vision scientist at Hearst
. High Energy Physics at CERN

Alibaba.com

GUANG FENG
head of china

previous head of Tmall.com, in charge of
many products launch

owner and founder of an international
ecommerce platform development @
company



the team

SAM HUFFMAN
Al systems engineer

B.S. in History from University of
Wisconsin

Co-Founded sales consulting company
Self learned full stack Al engineer

-
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AMEER KHALEK
project manager

Project manager at Epic Systems and
American Family Insurance

B.S. Aerospace Engineering from Georgia
Tech and M.S. in Marketing from ESCP
Europe

THALIA BARRERA

Al data engineer

Software engineer at Oracle & Intel

M.S. Computer Science, The Tecnolégico

de Monterrey

KAROLIS KRULIS
frontend engineer

3+ years of professional frontend
design and development experience,
specialized in JavaScript

B.S. of Neuroscience from University of
Vermont

GAURAV
CHANDRASHEKAR

Al APl engineer

5+ years active JavaScript advertising

and eCommerce experience
Software engineer from Spotify

DICKY LOU
designer & Ul

Carnegie
Mellon
University

g

M.S Entertainment Technology from CMU

with 4+ years design experience

Designer and Producer at Scientific Games
Co-founded Zooloor - a student housing

website like Airbnb

OMAR PANIAGUA
Al APl engineer

12+ years active full stack engineering
experience across multiple industries
Founders/Co-Founders from 3
startups

ALEXANDRA SUPRISE

HR/legal

Congressional and Presidential
Campaign finance attorney

during 2016 election cycle, VC
fund fellow

J.D., B.S. University of Wisconsin

ROSS HATTORI
DevOps engineer
5 years DevOps experience with

another 5+ years production manager
experience in publishing industry

N\ _o
KAY KANG
finance

B.S. University of Wisconsin in
Finance & Entrepreneurship
Founder of a luxury e-

commerce site with $70K+
revenue @



powerful advisors
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SHENG FU
SHENS FY Dr. RUOPENG LIU DUSTIN JONES
board member & advisor super computing advisor retail advisor
. Built Cheetah into world’s largest mobile . PhD from Duke University . Managing Director of Macy’s China
tool developer and China’s second largest o president of Kuang-Chi Institute of . Owner and founder of a retailer
internet company Advanced Technology import company
. CEO of Cheetah Robotics . the “Elon Musk” of China

HARVARD
BUSINESS SCHOOL

>

Meltwater

Triangle Capital uc

BRIAN FLYNN Triangle Capital LLC Dr. BABAK RASOLZADEH

operation / M&A advisor operation / M&A advisor Al advisor
o Co-founder of FounderPartners - R i T s . Director of Data Science at Monitor 360
. Co-founded / invested in 20+ bankyin i E iali o NI and Meltwater
companies and successfully had 10 i e ) Dl . CTO and Founder of OculusAi
exits . Ph.D Computer Vision

JOEL MADDEN
influencer advisor

. Celebrity & Lead vocalist for Good
Charlotte
. Owner of music company MDDN

GLENN GOTTFRIED
operation / M&A advisor

. CEO of CCS-Adplus
. MBA from the Booth School of
Business at University of Chicago
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competition markable.i is the LEADER!

i A sl5 . How to .
. Video V'C!e° Enterprise MUlt"Ok?JeCt Deep Real Visual Style Wear It Customized
Location . Object . detection . SDK Search Recomm- Chrome
Visual Search A Solution . . Attributes . . /Complete .
Classification in fashion not classification endations S e
the Look
markable.ai | US/China
VISENZE" Singapore
Sgﬁe Israel
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WFASHWELL Switzerland
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Video'"* China/US
@Al China
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tech comparison

markable.ai
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. tech comparison

mclrkqble.ai ¢ Alibaba com




tech comparison 0—{ comparison vs. other commercialized vision API

Google APl example

h= Microsoft AP] examp|e




tech comparison 0—{ comparison vs. other commercialized vision API

Object and scene detection

amazon APl example
N

model
adult
wear

fashion

< clarifai APl example

people

portrait

woman

pants




